
Ask yourself… 
‣ Who will live in your home now and in the future? 

‣ What different activities will you need to 
accommodate? 

‣ How do you want your new home or renovation to 
fit with the environment? 

‣ Are there any specific health or safety issues you 
need to consider? 

‣ What type of house would you really like to live in? 

‣ How do you want the inside of your home to look 
and feel? 

‣ What colours will it have? 

‣ What type of heating and cooling would you like? 

‣ Do you want to install smart home or specialised 
audio visual systems? 

‣ If a renovation - do you want a total make-over or a 
staged process? 

‣ What is your budget? 

‣ Does your budget allow for permit and consultant 
fees and GST? 

‣ How much time do you have to be involved in the 
management of your renovation or new home 
building project? 
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!
If you think that your 
house does not impact 
the way you live your 
life …think again! 

!
How to create a Design 
Brief before you engage 
an architect 
Renovating or building a new house can and should be 
fun and exciting - for everyone involved. However far 
too often we hear horror stories of clients feeling they 
have not been heard.  

Misunderstandings between the builder, the client and 
the architect about the scope of a project and how 
much was allowed for it in the building contract can 
lead directly to the “three D’s” - Disappointment, 
Disillusionment and Dissatisfaction with the project. 

Well…its time to do something about that. !
What is a Design Brief 
anyway? 

Think of the Design Brief like a shopping list that you 
give to someone who is going to do the  grocery run for 
you. If something you need is not on the list - you miss 
out. Its as simple as that. 

Equally, you may have optional items on your shopping 
list - “if raspberries are on sale, grab some for me but 
not if they are full price”. These might be considered 
“wishlist” items. 

A Design Brief works in much the same way. It 
is essentially a shopping list for your 

architect so they know the design 
elements that are important to you and 
that you would like included in your 
new house or renovation.

Briefing 
Guide !

The Design Brief may include essential items - for 
example, we need at least four bedrooms because we 
have three children. It may also include “wishlist” items 
such as: we’d love to have a swimming pool if we can 
fit it in the budget. 

It all comes down to 
the Brief  

If the Design Brief is not clear, it will compromise the 
architect’s ability to communicate your needs and ideas 
clearly through to the builder and their associated 
trades people. They will all struggle to understand what 
it is you want and what they need to allow for in pricing 
your project. 

A recent conversation 
with a client: 

“We need to renovate our house” Why? 

“We’ll need another bedroom so I can turn one of the 
kids bedrooms into a study.” Why? 

“Because at the moment, when I work at home I have 
to use the kitchen table and then all my stuff is in the 
way when its time to eat dinner…and sometimes I just 
need a space to be quiet” Why? 

“Because I work hard and should be able to chill out in 
my own space” Why? 

“Well…I’m a man and so I guess what I really need is a 
“man-cave” where I can do my own thing, not just work 
but listen to my music or watch the footy. Then we can 
keep the dining table for eating together as a family.” 

When we reviewed the Brief together and worked 
through the design options, we moved away from the 
client’s original idea of changing the children’s 
bedrooms. Instead we added a rumpus room and a 
“man-cave” for him (with a bar fridge and a TV) at the 
back of the house.  

The extra spaces we created in their renovation allowed 
the whole family to feel more at ease and have spaces 
they could identify as their own. With a little extra 
thought, the client was able to elaborate on what he 
really wanted from his renovation.  

You need to do the same. Think carefully about your 
Design Brief and consider all aspects of it - the 
practical, the decorative and also the emotional aspect 
of why? 

The nuts and bolts 
So now we have addressed one of the key questions to 
ask yourself while preparing your Design Brief - why? 
Next, we have to look at the 
“nuts and bolts”. On the next 
page, you will find a series of 
questions which are designed 
to help you further elaborate on 
your emotional brief.
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